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Background & Objective

« The recruitment challenges faced by OT programs are multifaceted. The national graduate
school enrollment crisis has impacted OT programs as there is increased pressure to open new
programs to promote the profession, a need for innovation in existing programs, and an overall
desire to fill seats to reach program capacity (Harvison, 2024).

« Limited awareness and misrepresentation of occupational therapy contribute to recruitment
challenges, as role confusion, overlap with other professions, and insufficient professional
advocacy may reduce interest among prospective students.

« Social media is widely used by prospective students and influences enrollment decisions, yet
limited research has examined its effectiveness for healthcare and OT program recruitment,
highlighting the need to evaluate targeted social media strategies to improve program
awareness and engagement.

Objective:

» This study seeks to evaluate OT students’ perception of social media recruitment strategies and
determine the impact on program awareness.

* Provide valuable insights and practical recommendations for enhancing program visibility,
engagement, and ultimately, recruitment success in the digital age.

» Cross-sectional survey of current OT graduate students enrolled in or in the process of enrolling
in an accredited OT program

» 16 question electronic survey using REDCap
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Social Media Content Perceived as Most Impactful by Respondents During
the Occupational Therapy Admissions Process
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Student-Informed Recommendations for OT Program Social Media Content
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e Program’s community environment
and culture

e Faculty highlights and backgrounds
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STUDENT VOICES & TIPS & APPLICATION
TESTIMONIALS GUIDANCE

e Current student advice

e Current student perspective on
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e Alumni highlights and outcomes
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Implications for OT Education

Programs should leverage platforms such as Instagram and TikTok to
help remain competitive in attracting qualified applicants.

highlights the daily realities of student life.

Develop social media training and digital literacy as part of faculty and
student ambassador training.
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